






GRADSCHOOLMATCH REMINDERS

• Complete your profile as much as possible, but don't worry about 
getting to 100%.

• Opt for quality contacts over quantity contacts.

• Be personal and show the student you are interested in them.
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WHAT WE’LL TALK ABOUT

• Working as a content owner/webmaster team

• Google Analytics

• SEO 

• Keywords

• Web content ideas

• Web writing style



WORKING AS A CONTENT OWNER/ 
WEBMASTER TEAM
Content Owner

•Bring dev into conversations early.
•Start with a clear and specific 
problem/need.
•Stay focused on the outcome, not the 
means to get there.
•Welcome ideas, but stick to a process.
•Set priorities. Know the difference between 
emergencies and general concerns.
•Ask for a timeline and hold them to it.
•Ask questions. Avoid open-ended questions.
•Expand your understanding. Learn vocab. 
Attend USU web conference.

Webmaster/Developer

• Avoid using technical jargon if the client is 
unfamiliar with those terms/concepts.

• Ask questions. Don’t make assumptions.

• Be clear and specific about the solution 
you plan to implement.

• Provide a realistic timeline and stick to it.

• Be receptive to feedback.

• Ask for final approval before launch.



GOOGLE ANALYTICS

Google Analytics can answer:

• Where do users live?

• How many users visit the website/page?

• How often do users visit the website/page?

• How long do users stay on the website/page?

• What terms do users search for while on the website?

• What pages are users on when they use search?

• How do users get to the website?

• What page do users most often land on?

• What pages do users navigate to?

• What devices are being used to visit the website?

• Which browsers are most common among users?



TOP 10 PAGES



SITE SEARCH: SEARCH TERMS



DEVICES



SOURCE/MEDIUM



REFERRALS



LOCATION



GOOGLE ANALYTICS ACTIVITY

If you have access to your GA data:
• Log in and check out the data sets we just talked about.
• Does your data raise more questions?
• Are there clear areas for improvement?
• What do you think you can do to improve?

If GA is installed, but you don’t have access to the data:
• Ask your webmaster to give you access to “read and analyze” data.
• Prepare some questions to ask your data when you can see it.

If GA is not installed or you don’t know if it is:
• Talk to your webmaster about getting GA installed and giving you access 
to “read and analyze” the data.
• If you have access to the backend of your site, ask someone from the 
recruitment team to help install GA.



WHY IS SEO IMPORTANT?

• 83% of new graduate students at USU said they like university 
websites as a form of advertising. (2016 new graduate student survey)

• Web search is the most common way prospective students find USU 
graduate programs. (2016 graduate applications)

• SEO is one of the most effective marketing tactics for grad students. 
(RNL 2012)

• More than two-thirds of all prospective students use search engines to 
begin their college search. (Carnegie)



WHAT IS SEARCH ENGINE OPTIMIZATION?

• Provide content users are looking for to increase website traffic.

• Incorporate keywords and phrases users search for into your website.

• Appear in search results within a search engine or your website.



EXAMPLE: KEYWORDS/PHRASES

Utah State
Utah State University
USU
Utah
Salt Lake City
SLC
Mountain West
Idaho
Wyoming
Arizona
Texas Tech
Boise State

master’s
masters
doctorate
phd
Ph.D.
grad school
grad degree
graduate degree
graduate certificate
grad certificate
online

technical communication
professional communication
technical communication and 
rhetoric
tech comm
professional writing
technical writing
professional and technical 
writing
technical and professional 
writing



RESEARCHING KEYWORDS WITH GOOGLE

• Use an incognito window so location and 
history don’t influence search.
• Try variations of spelling, word order, phrases 

and synonyms.
• Take note of popular and related 

keywords/phrases.
• Research who your competition is and what 

they do to display in search results.
• Identify content your website should include, 

but doesn’t.



KEYWORD ACTIVITY

• List 10 keywords/phrases you think are important to your website.

• Open Google Search and start searching for the keywords you listed.

• Where does your website display in search results?

• Identify your competition. What other websites are displayed?

• What are the popular search phrases suggested in the search bar?

• What are the related searches listed below search results?

• Adjust your list of keywords/phrases. Do you need to remove, edit or 
add any?

• Identify an important page on your website that should be displayed 
in search results, but isn’t. Make this page priority 1 for optimization.



WHERE KEYWORDS CAN GO



INCORPORATING KEYWORDS INTO 
CONTENT
• Fit keywords within a natural flow of writing.
• Replace words like “it,” “they,” “this,” “we” and “our” with keywords.
• Vary terms, phrases, spelling, synonyms, grammatical use and word order.
• Use many keywords and repeat primary terms throughout the page.
• Replace acronyms and jargon with keywords.
• Incorporate keywords into section headings and page titles.
• Hyperlink descriptive text (keywords). Don’t link “click here” or URLs.
• Don’t use images to display words. Type words.



CONTENT FOR PROSPECTIVE GRADUATE STUDENTS
Content Topics Important to Incoming USU Grad 

Students
% New USU Grad Students Who Found Topic 

Important to Decision (if available)

Academic programs

Part-time programs 54%

Flexibility (distance, online, 1-year, concurrent, etc.) 

Prestige/ranking 63%

Faculty 71%

Mentorship

Research opportunities 65%

Funding opportunities 73%

International student information

Post-graduate opportunities

Professional prospects

Academic prospects

Student life

Social media links



WEB CONTENT: WHAT TO INCLUDE

• Determine audience, purpose, goals.
• You are not your audience.
• Consult analytics.
• Keep page content focused.

• Focus on programs, not departments.

• Answer “So what?”

• Include what a user would expect to find on the page.
• Answer their questions.
• Give them what they want up front, but also ways to explore more.
• Give clear, actionable next step(s).
• Consult analytics.



WEB CONTENT: WHAT TO EXCLUDE

• Avoid duplicate content.

• Avoid FAQ pages. Put content users want where they want it.

• Avoid PDFs and other files. Add content directly to the webpage.

• Delete old files and pages to ensure they are not found.

• Don’t use “under construction” or “coming soon.”

• When you have details that change often, limit their appearances.



WEB WRITING STYLE

• Be clear and concise.
• Use active voice.
• Use inverted pyramid format.
• Speak to “you.”
• Use conversational-professional tone.
• Avoid ampersands.
• Use correct spelling and grammar.
• Avoid advanced vocabulary, long 

sentences and long paragraphs.

Most important info

Supporting details

General 
info



THANK YOU

Laura Kendellen
laura.kendellen@usu.edu

435-797-2924




